
The United States Air Force

Band of the Golden West

Sponsorship Guide

Travis Brass

US
AF

 BA

ND OF THE GOLDEN W
EST

TRAVIS AFB, CALIFORNIA



T r a v i s  B r a s s

U S A F  B a n d  o f  t h e  G o l d e n  W e s t

“Who We Are”

One of the cornerstone ensembles of the Band of the Golden West, Travis Brass has been delighting 
audiences in the Western U.S. for several decades.  We are a brass quintet made up of two trumpets, 

a horn, a trombone and a tuba.  Travis Brass performs any style of music appropriate to the 
audience and event.  We are highly mobile, cost effective, and possess a small footprint allowing 
us to support any mission the Air Force sends our way.  As part of Air Force Public Affairs, we 

are charged with delivering the Air Force story to communities within our 7-state touring region 
of California, Oregon, Washington, Idaho, Utah, Nevada and Arizona.  Finally, as professional 

musicians we deliver excellence by providing entertaining, exceptional concerts and wide-ranging 
educational assistance for music educators and aspiring music students.

“We Support Our Troops”

Job #1 for the Travis Brass is to provide direct musical support for our troops.  Whether we 
are performing at an event for thousands or just a few, the quintet offers the appropriate music 

essential to your next change of command, tattoo, graduation, dedication, promotion, memorial or 
retirement ceremony.  Also, as one of our yearly offerings, the quintet performs carols at the many 

workplaces of our troops to provide cheer during the holiday season.  In addition, Travis Brass 
boasts the knowledge and experience of military professionals with the ability to present all of this 

support in an overseas, forward-located or deployed environment.

AN INTRODUCTION
TO

TRAVIS BRASS
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“We Tell the AF Story”

When Travis Brass performs for the general public, we produce concerts that arouse patriotism 
and chronicle the Air Force story.  We do this by celebrating our country’s heritage, honoring our 
veterans and representing our troops with the excellence and dignity they deserve.  Regardless of 
the type of event, the concert’s theme or style of music, Travis Brass will demonstrate amazing 

virtuosity, marvelous showmanship, and charming personality allowing us to successfully engage 
and connect with audiences. 

“We are Dedicated Music Educators”

Another duty Travis Brass takes very seriously is preserving our American music heritage by 
educating the musicians of tomorrow.  Our members have many years of teaching experience 
whether as former music educators ranging from elementary school through college, private 

lesson teachers, or as instructors for a myriad of ensembles.  Travis Brass has many different ways 
of offering students the music instruction they need beyond performance skills.  We offer group 
instruction such as K-6 general music master classes, as well as instrumental clinics and ensemble 

coaching for young musicians grades 6 through college.

“We Exhibit Excellence Wherever We Go”

Travis Brass is an outstanding ensemble that will increase audience attendance by promoting your 
event through television and radio, as we did with our recent appearance on CBS’s Good Day 

Sacramento.  The quintet further served as an ambassador of music excellence by performing as an 
artist at the 2012 National Brass Symposium.  Additionally, Travis Brass’ brilliance was showcased 
on the Band of the Golden West’s chamber music recordings titled “Wood ‘n Brass” and “Bayside 

Bravura.”
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Arrival

 The band will arrive according to the operations representative’s (Ops Rep) designated time. The event  
 sponsor or point of contact should be available to meet the band upon arrival to greet and assist the Ops  
 Rep with the organization of the performance. The following are standard requirements needed to ensure the  
 highest quality performance by the Travis Brass.

Stage

 Dimensions:  Performance area should be at least 15 feet wide and 15 feet deep.

 Construction:  The stage or area being used must be level with a firm foundation.  For outdoor sites: the  
 performance area must be dry.  NOTE: the band cannot perform in inclement weather (including high  
 winds); we recommend that arrangements are made for an alternate indoor site.

 Cleanliness:  The performance stage and dressing room areas should be cleaned before the arrival of the  
 band.  If the band is performing on a stage with other entertainers (i.e. festivals, picnics, park concerts, etc),  
 please ensure the area is cleared of all other equipment and events prior to the band’s designated set up time.

 Set-up:  Normally, the band can set-up their equipment in approximately 15 minutes.  However, due to  
 the complexity of loading the equipment to difficult performance areas and other unforeseen delays, it could  
 possibly take up to 30 minutes to complete the set-up and sound check.  The group needs five chairs,  
 preferably without arms.  Please inform the Ops Rep within 30 days if the ensemble will need to furnish its  
 own.

 American Flag:  We request the use of one American Flag with flag pole and base to be displayed on stage  
 during the concert.  If an American Flag is not available, please inform the Ops Rep within 30 days that the  
 ensemble will need to furnish its own.

 Lighting:  No special lighting needs are required.  We request the use of general stage lighting (wash).  Please  
 designate someone who can operate the system during the band’s performance.

 Audio:  For most performances, audio is required.  If available, a small PA system for announcing/vocals is  
 desirable.  This must be coordinated with the Ops Rep at least 30 days before the performance.

 Electrical:  We may request the use of one 120V/20Amp AC circuit with two Edison outlets for use with a  
 small PA system (powered speaker and microphone) and stand lights.  Power should be available within 10  
 feet of the stage area.

Dressing Rooms

 Two secured dressing rooms, in close proximity to the stage area, are needed to accommodate males and  
 females.  Please inform the Ops Rep of any rules concerning smoking, eating, etc.

STAGING REQUIREMENTS
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Strolling 
 
 Walking with our instruments is limited to the Holiday Caroling Show.  It requires special instruments,   
 equipment, and music which are not part of a standard Travis Brass show.

Outdoor Concerts 

Performing outdoors requires advance notification so that we can bring extra equipment.  The brass quintet 
can cover an audience area of about 50’ wide and 75’ deep without amplification.  There should be special 
plans for adverse weather conditions.  Instruments do not respond well to extreme temperatures.  Please have 
a covered area or an additional plan in case of rain.  High speed winds can also be a problem for   
performances, blowing around sheet music and music stands.

Background Music

A brass quintet is fairly loud even when playing at its softest volumes.  It is not easy to talk over and likely 
not a good group for a function needing background music.

Dances

Although Travis Brass is capable of playing pop and dance music, the group is limited by endurance.  A  
typical show is 45 minutes in length, and requires continuous playing by all members through the majority 
of the program.  Dances are usually much longer in length.  Also, the brass quintet has no vocalist, drums, or 
guitar, instruments which are typically sought after for dance functions.

PERFORMANCE RESTRICTIONS/
LIMITATIONS
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PUBLICITY RECOMMENDATIONS
Publicity materials and recommendations for publicizing the performance are included in this guide.  Please   
contact us for current group logos, pictures, and member information.  These items are designed to save you time 
and trouble, but we also encourage you to create your own publicity materials that are tailored to your area.  Since 
everyone should have an equal opportunity to attend the performance, publicity must be targeted to the general 
public.  A suggested Publicity Schedule is also included as a time line for a successful publicity campaign.  
While publicity camp signs will vary based on the local needs, USAF Band of the Golden West concerts have always been 
successful when all the local media assisted in the promotion.

NEWSPAPER ADVERTISING
Highly recommended
Newspapers are an easy and cost effective way of informing the public of the concert. Newspaper partners have  
provided this service in the past and make excellent copartners.  At other times, local merchants or service clubs have 
provided these ads.  Local merchants may state that the ad was paid as a community service; however, it must not 
give the impression that the Air Force endorses their business.

It is strongly recommended that at least one full-page ad be used to begin your newspaper campaign approximately 
4 weeks before the performance.  This ad should contain photos, concert dates, times, locations and information 
on obtaining tickets.  The week prior to the concert, newspapers should run a notice and/or story to remind 
ticket holders of the performance.  Sunday supplements are widely read and a picture story just before the concert 
will provide an excellent opportunity for many readers to learn more about the band and the upcoming   
performance.

BROADCAST MEDIA
Recommended when access to radio and TV stations is available
Advertisements should be timed to occur during prime viewing times and often enough that there will be a   
significant impact.  Radio news releases can be integrated with television spots and are considered to be public 
service announcements.

DIRECT MAIL AND E-MAIL CAMPAIGNS
Recommended for organizations who have access to mailing lists of potential concert-goers
Create and mail a flyer with the concert information to selected mailing lists.  Obtain e-mail lists from the venue or 
organizations such as the chamber of commerce or local school district and send out an e-mail version of the flyer.

DISTRIBUTE POSTERS
Recommended for sponsors who have volunteer manpower
Produce posters with concert information and distribute to local office buildings, schools, churches and businesses.

Please feel free to link and/or mention our Facebook page, 
YouTube page, or Twitter account to any advertising that 
you find appropriate.  We can be found by searching USAF 
Band of the Golden West.  Our pages are very handy and 
include information on upcoming performances as well as 
past and current events concerning all our ensembles.
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TARGET DATE
 
3 WEEKS PRIOR TO CONCERT

 

2 WEEKS PRIOR TO CONCERT

 
1 WEEK PRIOR TO CONCERT

 

5 DAYS PRIOR TO CONCERT

3  DAYS PRIOR TO CONCERT

2 DAYS PRIOR TO CONCERT

1 DAY PRIOR TO CONCERT

 

DAY OF CONCERT

PUBLICITY SETUP

Full-page ad with pictures and ticketing information 
stating that there will be a concert by the United States 
Air Force Travis Brass in your community, giving the 
time, location, the fact that admission is free, how many 
tickets may be obtained, etc.

Two general announcements stating that there will be 
a concert by the United States Air Force Travis Brass, 
including information used in the full-page ad.  Include 
ticketing information if applicable.

Newspaper feature story with updated ticket information 
and photo.  Say it is too late for write-in ticket requests.  
Indicate address and phone number of ticket control 
center where tickets may be picked up if there are any.

Feature story on the band and ad on entertainment page. 
Photo.

Feature story on the band and ad on entertainment page.  
Story on past appearance of the band (if applicable).

Picture and feature story on Commander/Conductor/
Group Leader, plus ad on entertainment page.

List any pertinent highlights.  Stress that this is a free 
admission cultural event presented by the United States 
Air Force through local sponsors.  Give all details again.  
Use pictures and run an ad on the entertainment page 
with information for picking up tickets in person.

General news story stressing the concert is free.  If 
concert is “sold-out,” stress open admission for available 
seating ten minutes prior to concert.

PUBLICITY SCHEDULE EXAMPLE
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AN INVITATION
FROM

TRAVIS BRASS

Whether you are a military unit looking for troop support, a civilian sponsor 
seeking entertainment for a general audience, or an educator from a school trying 

to find a guest artist to inspire and instruct your students – Travis Brass is the 
professional music ensemble for you.  So, if you would like to book Travis Brass, 
we invite you to please contact our Director of Operations.  Be sure to request 

the quintet well in advance to significantly increase your chances of successfully 
booking this in-demand ensemble for your next event.

 The members of Travis Brass are all professional Air Force musicians working 
in support of Air Force and Air Mobility Command official military, recruiting 

and community relations objectives.


